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5 Questions...
Five Crucial Questions You Must Ask Before Hiring a 
Professional to do Media Outreach:

Reporters ask these questions every time they do a story. 
WHO, WHAT, WHEN, WHERE AND WHY?

Learn how these questions can help you make the right 
decision in who to trust to reach your audience.



WHO...
Who is the agency reaching out to, to communicate your 
message? If your media outreach isn’t targeting the right 
outlets you are wasting money and time. 



WHAT...
What is the strategy for outreach? There should be a clear 
plan and direction. 



WHEN...
When will the strategy be implemented? What is the 
timeline?



WHERE...
Where will the outreach extend? Is there a quality media list? 



WHY...
Why is the agency choosing the path presented? The more 
you know and understand, the better return on your money. 




